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the big idea
The seven deadly sins are expressed through very basic and common representations of them. For example, the use of 

mirrors in pride or the use of fiery drinks in wrath. They do not show people committing terrible acts or encourage 

people to do things that are truly harmful. Instead, they express feelings and emotions that most people face on a 

regular basis. This shows people that, not only is it normal and human to have these feelings, but that it’s not such a 

big deal to embrace and accept your emotions and feelings sometimes, even if it is something that is considered a “bad” 
emotion to have. Hopefully, these representations of the seven deadly sins make people think about what each sin 

means to them and how the can indulge a little sometimes. 

At Seven, we want people to have a good time; to loosen up and to let it all go (Instead of focusing on what they 

“Cannot” do). Instead of getting hung up on insecurities and status quo, focus on feeling carefree and having fun with 

the people around you. At seven, it is time to accept that we are all human beings; we are not perfect, we will not 

always be “good,” and sometimes, we just want to have some fun. 

The use of a rotunda-like building for seven creates the idea of the sinner’s circle vs. the inner core. The sinners 

circle allows you to flow through all of the different sins, while looking down on the inner core instead of being 

closed off from it. Once you descend the staircase, it gives the inner core an epic feel. We use “the inner core” to 

represent the bottom floor and “bliss” to represent the top floor, instead of hell and heaven, respectively. Although, 

they are clearly representative, changing the language prevents it from feeling more demonic and hopefully leaves 

actual religions out of it as much as possible.

key concept art



seven is...

Trendy

Risque

Daring

Tantalizing

Naughty

Spicy

seven isn't...

Foul

Demeaning

Repulsive

Diabolical

Devilish

Evil



brand personality

EXCITMENT 

DARING 

TRENDY 

SPIRITED 

FRESH 

BOLD 

IMAGINITIVE 

UNIQUE 

INDEPENDANT 

CONTEMPORARY







Hex #6F09D1 

rbg 111 9 209 

Cmyk 72 73 0 0 

Pantone 266 C

Hex #E538B1 
rbg 229 56 177 

Cmyk 18 72 0 0 

Pantone 232 C

Hex #F9DA00 

rbg 249 218 0 

Cmyk 0 8 99 1 

Pantone 108 C

Hex #CE1900 
rbg 206 25 0 

Cmyk 3 82 99 10 

Pantone 2347 C

Hex #52BDFF 

rbg 82 189 255 

Cmyk 54 12 0 0 

Pantone 2190 C

Hex #8FD046 

rbg 143 208 70 

Cmyk 45 0 85 0 

Pantone 2285 C

Hex #F79144 
rbg 247 145 68 

Cmyk 0 50 75 0 

Pantone 6017 C

lustpride

These colors should only be used in association with their respective sins

greed

sloth wrath envy gluttony

colors and usage

Hex #813937 

rbg 129 57 55 

Cmyk 21 86 74 26 

Pantone 7609 C

Hex #000000 

rbg 0 0 0 

Cmyk 0 0 0 0 

Pantone Black 6 c

Hex #FFFFFF 

rbg 255 255 255 

Cmyk 0 0 0 0 

Pantone 11-0601 TCX

10% 30% 60%



deutsch gothic
abcdefghijklmnopqrstuvwxyz  0123456789!@#$%^&*()

primary font

primarily used for headings and titles, all lowercase.

Secondary font

vogue
abcdefghijklmnopqrstuvwxyz  0123456789!@#$%^&*()

primarily used for body text and subheadings.

TERTIARY font

primarily used for DECORATIVE TEXT AND ACCENTS.TRENDY UNIVERSITY
abcdefghijklmnopqrstuvwxyz  0123456789!$%^*()

typeface 



Secondary logo

G i v e   i n t o  
t e m ptat i o n

Secondary logo with text

To ensure the logo is clear of) any 

visual distraction, including) 
graphics and text, a minimum) clear 

(exclusion zone) has been 

developed. This distance is called) 
“clear space.” 

The minimum clear space must be) 
1/4 of the total height of the logo. 

Wherever possible, the clear space) 
should be increased.)

logo



Do not screen the logo with 

other images.

Do not fill with patterns or add 

special effects.

Do not overprint the logo on 

complex photographs or textures.

Do not add or change typeface of 

logo type.

DO NOT REPLACE ANY PARTS OF  

THE TEXT.

Give  into  temptation SINFUL SPEAKEASY

Give  into  temptation SINFUL SPEAKEASY

seven
Come visit us Give into temptation

logo misuse

Do not distort or alter the 

proportions of the logo

Do not change any elements 

respective to each other

Do not add drop shadow or  

glow to the logo

Do not rotate the logo  

to any angle

Do not change any colors  

in the logo

Do not remove saturation  

from the logo





menus 



Bartender in the 

inner core

Bartender in the 

lust bar

VIP STAFF IN  

bliss

STAFF IN THE 

INNER CORE

costume examples 




